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SITTPPD007 Research and Analyse Tourism Data 

This unit describes the performance outcomes, skills and knowledge required to conduct 

tourism research. It requires the ability to identify research needs, conduct research, interpret 

the data, and apply the results. 

 

The unit applies to all industry sectors, and to individuals who have senior operational or 

management roles. Research may be primary or secondary and conducted to inform a range 

of activities and planning processes. It may be required to assist with customer service, 

planning and product development, or sales and marketing. 

Elements and Performance Criteria 

ELEMENTS  
PERFORMANCE CRITERIA 

Elements describe the 

essential outcomes. 

Performance criteria describe the performance needed to demonstrate 

achievement of the element. 

1. Identify research 

needs. 

1.1.Identify research needs based on organisational or situational 

analysis. 

1.2.Develop and define research objectives in consultation with relevant 

colleagues and authorities. 

2. Conduct research. 2.1.Select research and data collection methods according to objectives 

and available resources. 

2.2.Evaluate the need for specialist assistance and obtain as required. 

2.3.Identify and use appropriate information sources and technology to 

assist in the research process. 

2.4.Conduct research within agreed timeframes and methodologies. 

2.5.Identify and action the need for adjustments to the research process 

as required. 

3. Analyse 

information. 

3.1.Analyse and interpret data for key messages and information, using 

reliable methods of data analysis. 

3.2.Ensure that assumptions and conclusions used in analyses are clear, 

justified, supported by evidence and consistent with research and 

organisational objectives. 

4. Present and apply 

research results. 

4.1.Present recommendations and issues in an appropriate format, style 

and structure using suitable organisational technology. 

4.2.Use results to inform current activities and future planning. 

4.3.Communicate research results to appropriate colleagues and external 

agencies with recommendations and observations. 

Even though tourism is probably the world's largest industry, only 5% of total market research 
turnover is in travel and tourism, indicating the relative underuse of research in the industry. The 
intangible nature of tourism and the lack of a truly free market place certain limits on market 
research's relevance, but the article suggests that the major barriers to its effective use are 
managerial attitudes and a lack of appreciation of how effective research can lead to increased 
profitability. In addition, the very areas where research would be most beneficial may well be those 
where it is most unlikely to be used: in understanding consumer motivations and in planning for the 
future.
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Why the industry needs tourism research 

The tourism industry needs research data for a variety of purposes. It helps to:  

 Identify opportunities for product development 
 Set prices in relation to those of competitors and to what consumers are willing to pay 
 Ensure that the distribution network is working effectively 
 Select the best combination of promotional techniques and the most appropriate 

advertising media 
 Subdivide the total market into segments which can be targeted by the organization 
 Make adjustments to customer service in the light of customer comments 
 Review and change brands and logos 
 Make decisions about investment in new facilities 
 Choose locations for new hotels and new developments 
 Suggest opportunities for diversification 

http://www.nztri.org/clients/why-the-industry-needs-tourism-research 

 

Tourism data and statistics 

Information about visitors and tourism trends can be a great help in planning and operating 

your tourism business in Queensland. 

For example, you can use current research and data to: 

 predict upturns and downturns in certain areas of your business 
 get a better understanding of what visitors want (and don’t want) 
 market your product successfully to different types of travellers 
 find out what other operators are doing. 

Finding tourism data 

The DestinationQ website is a great place to find information about Queensland’s tourism 

industry and the economy. There is a dedicated statistics page including a carousel of 

highline visitor and economic statistics and an interactive chart which you can use to create a 

range of graphs for 60+ tourism indicators by tourism region and date range. 

Tourism and Events Queensland also regularly publish factsheets and other information about 

Queensland’s tourism industry, such as regional summaries and tourism profiles for statistical 

areas. 

Tourism Research Australia (TRA) primarily collects Australian tourism data via a quarterly 

National Visitor Survey and International Visitor Survey, which asks both domestic and 

international visitors about their: 

 expenditure 
 places visited 
 activities 
 accommodation 

http://www.nztri.org/clients/why-the-industry-needs-tourism-research
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 transportation 
 demographics. 

The Australian Bureau of Statistics (ABS) provides data on tourism's contribution to the 

economy, which Tourism Research Australia use to publish the annual State Tourism 

Satellite Accounts. 

https://www.business.qld.gov.au/industry/tourism/tourism-in-queensland/tourism-data-source-

markets/tourism-and-queenslands-economy 

Tourism Statistics 

Tourism Australia provides research services to the industry through consumer and market 

insights, plus tourism, aviation and economic analysis. We are responsible for identifying and 

understanding the needs and drives for consumer segments that give the greatest return on 

investment.  

We also produce relevant and timely analytical research on inbound tourism markets, 

including analysing and communicating trends in global tourism and identifying new and 

high-yield markets. The following organisations produce a range of tourism data sets and 

reports available to the tourism industry to aid their marketing and commercial decisions: 

Department of Immigration and Border Protection (DIBP) and Australian Bureau of 

Statistics (ABS) 
The ABS provides statistics on overseas arrivals and departures. This information is collected by the 

DIBP using various processing systems, passport documents, visa information, and incoming and 

outgoing passenger cards.  

Tourism Research Australia (TRA) 
Tourism Research Australia provides research information across both international and 

domestic markets that supports decision making, marketing and tourism industry 

performance for the Australian community. Tourism Research Australia produces a range of 

reports, covering international tourism and research tailored to regional areas. 

  

The International Visitor Survey (IVS) and National Visitor Surveys (NVS) are also managed 

by TRA. The IVS samples 40,000 departing, short-term international travellers aged 15 years 

and over who have been visiting Australia. The NVS surveys via the phone approximately 

120,000 Australian residents aged 15 years and over. These surveys provide us with 

important variables such as international and domestic visitor spend, demographics, travel 

party, etc. 

 

State and Territory Organisations 
The respective State and Territory Organisations also deliver state-specific statistical data and 

analysis to assist the tourism industry. To find out more, click on the below links to bring you 

to the respective information sources: 

 Destination New South Wales 

 South Australia Tourism Commission 

 Tourism Victoria 

https://www.business.qld.gov.au/industry/tourism/tourism-in-queensland/tourism-data-source-markets/tourism-and-queenslands-economy
https://www.business.qld.gov.au/industry/tourism/tourism-in-queensland/tourism-data-source-markets/tourism-and-queenslands-economy
http://www.border.gov.au/
http://www.abs.gov.au/ausstats/abs@.nsf/mf/3401.0/
http://www.tra.gov.au/research.html
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 Tourism and Events Queensland 

 Tourism Western Australia  

 Tourism NT 

 Tourism Tasmania 

 Visit Canberra  

Welcome to the Summary of Tourism Data Sources and Research.  

The information provided in this factsheet is designed to help you better understand what 
information is available and what data sources best meet your needs.  
 
A good approach to research is to source information from a wide range of places to develop a 
better understanding of the questions you are trying to answer.  
 
Below is an overview of the range of tourism data sources currently available and the information 
they contain. Following is more detailed information on each source including the types of 
information collected, how the information is collected and also the limitations of the various data 
sources. 
 
http://teq.queensland.com/~/media/Corporate/Research/Useful%20stuff/Summary_Tourism_Data_
sources.ashx 
 
Tourism Research Australia’s Regional tourism profiles provide comprehensive tourism demand and 

supply data for 76 of Australia’s tourism regions and all states and territories. The profiles are 

published annually and provide reliable visitor information to support the development of regional 

tourism and growth of regional economies. 

https://tra.gov.au/research/Regional-overview.html 

How to present research findings  

 

1 Know your audience in advance  

Know who is there, their interests/jobs/methodological bugbears, and their names. It's great in a 
Q&A when a presenter responds to a question and begins with the name of the person who asked. 

2 Tailor your presentation to that audience  

Surprisingly, many don’t do this and just present 'their research' and expect people to want to think 
through why it is relevant 

3 Highlight the context  

If there is a policy or practice context, highlight this - more so than theoretical/methodological 
context (though you should briefly allude to these to highlight you know your onions). 

4 Policy or practice recommendations  

http://teq.queensland.com/~/media/Corporate/Research/Useful%20stuff/Summary_Tourism_Data_sources.ashx
http://teq.queensland.com/~/media/Corporate/Research/Useful%20stuff/Summary_Tourism_Data_sources.ashx
https://tra.gov.au/research/Regional-overview.html
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If there are policy or practice recommendations, you must draw these out - at the end of the day, 
people in these organisations are using research-based evidence as a means to making decisions - so 
help them make those decisions. 

5 Include recommendations that are actionable and that help your audience.  

Don’t just have recommendations that say 1) we need to do more research and 2) my research has 
highlighted that this issue needs more funds. Both are acceptable as part of wider 
recommendations; the latter needs to explain how funds would be spent and on what. 

6 Time and practise what you do  

If you have a 10m slot, pace out the sections (context/meat/conclusions) so that you don’t spend 8m 
on context and then overrun. 

7 Avoid powerpointlessness  

Focus should be you, not your over-detailed slides. When I see someone with a 10m slot and 20 
slides I groan (NB: #guilty). Just because a paragraph has a bullet point in front of it, it doesn’t mean 
it is a bullet point.  

8 Visualise your data: try infographics!  

Look at many eyes and information is beautiful for inspiration. If you've got data tables, make sure 
they are legible from 10ft! If you put your data tables on google docs it also means your audience 
can then access them. 

9 Keep it simple  

This is difficult, but keep it simple, avoid jargon. People will probably only remember 3 points at the 
most. 

10 Don't conclude its all just about the methodology you have used  

From my experience, people don’t want to be told that different methods produce different results, 
that the evidence is inconclusive - ie all the richness that researchers care about. Hopefully you can 
bring this out in the Q&A. 

11 Before and after  

The actual 'presentation' is only part of it. Put your slides on www.slideshare.net or your blog so that 
afterwards people can get them and comment on them. Ask them for questions in advance. Connect 
with them on www.LinkedIn.com afterwards. 

https://knowhownonprofit.org/how-to/how-to-present-research-findings 
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